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Professional Portfolio 

Marketing & Community Relations Assistant:  
September 2012—Present 

Paid Intern:  
May 2012-September 2012 



A big part of my day-to-day responsibilities is to assist the different departments with their marketing and pro-

motional endeavors. I manage up to a dozen projects, both big and small, per week. Use Basecamp to work 

appropriately with the in-house graphic designer to create marketing collaterals such as ads, flyers, poster 

boards, banners, and more. Below are a sample of projects I’ve completed. 



Designed and wrote the copy for this “Fact Sheet” that give visitors a complete overview of all the 

hospital’s services, programs and resources in one, easy-to-read pamphlet. 
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Print Advertising 

Below is a sample of print ads I update each month for the now-popular ‘High Tea & Trivia’  events. I 

start by lining up a health observance with an engaging speaker and topic choice. I then update the 

advertisements, collect RSVPs and on the day of I prep the event in coordination with the Nutritional 

Services, Facilities and EVS Departments to ensure patrons have the best possible experience. 



Designed and implemented a billboard ad that highlighted the first ‘A’ Safety rating that the facility received 

by the Leapfrog Group— a nonprofit organization that focuses on hospital safety. 

At the request of the hospital’s CEO, I was tasked to help the Emergency Services Department remain visible 

and top-of-mind for consumers in a market saturated with competitive ERs. Below is an ER advertisement 

that I designed and placed on one of our contracted billboards. 

Billboard Advertising Initiatives 



Mobile Advertising Initiatives 

One of the geriatric care advertising initiatives that I did with the Marketing team was to wrap a Sun Trolley 

bus (public transportation) with our branded messages and likeness. I assisted with the copy and art direc-

tion of the final graphic wrap as seen below. 

A big part of the new Men’s Health Program was the creation of the “Man Van” a mobile heath screening unit 

(see below). The Man Van goes to various community outreach events throughout South Florida. I worked 

with the in-house graphic designer on the art direction and wordage of the wrap. 



A sample of 

press releases 

that I drafted 

and were sent 

to out to local 

media outlets. 



Wrote a story that highlighted a speech and swallow therapist and one of her patient’s successful outcome. I 

received my name on the byline and the article was placed on the Broward Health intranet site and published 

publically in an edition of the “Broward Health Magazine” - the organization’s seasonal print magazine that 

has a distribution circulation of 100,000+. 



A sample of 

letters that I 

drafted for the 

hospital’s CEO 

for an employee-

based award 

called “Caught 

you Shining” that 

I draft each 

Quarter. 



Internal Communications: 

One part of my internal communication initiatives is that I collect, draft and send out two bi-weekly email 

blasts (they alternate weeks) keeping the 800+ employees and physicians up-to-date on important achieve-

ments, recognitions, etc. 

“Week in Pictures” is an image-heavy email blast 

that I started for the facility to showcase employ-

ees and boost morale. 

“To The Point with Alice” is a content-heavy e-mail 

newsletter that I draft and send to CEO who then 

sends to all staff. 



Men’s Health Program— The first of its kind in South Florida 

Marketing a new service line 

Direct Mailer (x2): Two separate runs. I created and 

executed  this mailer below. It was sent to 5,000 men, 

ages 25-50 years old within a specific financial income 

range and geographic area. 

Created this ad to boost volume for men’s health 

screenings. 



Official Roll out of new Men’s Health Program — June 16, 2013 was Men’s Health Day 

Marketing a new service line: 

Created this ad to invite community to Men’s Health 

Day event. 

Assisted with the overall planning for this big capital campaign event from start-to-finish and was responsible 

for drafting press releases, creation and design of advertisements, direct mailers, third party vendor recruit-

ment and coordination, managing 20+ volunteers,  purchasing, scheduling, event layout, signage, logistics 

and more. 

Created this mailer to increase men’s health screen-

ings and to save the date for the Men’s Health Day. 



Men’s Health/Man Van Press Kits 

Worked jointly with Corporate 
Communications to prepare and send out 
“We’ll save your bacon!” press kits to local 
media outlets in late September to increase 

visibility of the new Man Van – a mobile health 
screening unit. Media outreach began in mid-

October with efforts for earned media 
placement throughout November during Men’s 

Health Awareness Month.  
 



RESULTS: Men’s Health 
‘Man Van’ Press Kits 

 

PR push was a success. 
Men’s health screenings 

volume went up from 10 to 80 
in just one week. ABC Ch10, 
WPLG aired segments. Front 

cover story of El-Sentinel 
(Spanish paper), cover story in 

the Lifestyle section in 
Sunday’s Sun-Sentinel and 

received social media shout-
outs. 



Physician Relations Initiatives 

Here’s a sample of physician initiatives I executed in an effort to led more patient referrals for physicians. On 

the left is a “Meet the Doctor” poster board that welcomed a new physician to Broward Health. I placed the 

posters in heavy foot traffic areas, building entrances, and waiting rooms to increase visibility and patient re-

ferrals to her new practice. On the right is an ad I executed to assist in boosting patient volume for several 

Primary Care Physicians (PCP). 

Foam core Poster Board Advertisement 



CAPITAL CAMPAIGN 
Celebrating Hospital’s 40th Anniversary with Community Celebration 

& Health Fair  

Responsible for drafting the prior and post event press releases, CEO letter to 

community, soliciting and coordination with outside vendors, handled the print and 

online advertisements, direct mailers, signage, event layout, soliciting donations, 

scheduling, and other logistics. 
Full-page ad I created 

Drafted this press release 

Drafted CEO Letter to Community Half-page ad I created 



Community Relations & Outreach Initiatives 

Represented the organization in over 70+ community outreach events during tenure, including or-

ganization-sponsored events, open houses, third-party health fairs and more. In addition, I orga-

nized special events and completed special projects as necessary to support department functions. 


